




Collaborations 

With continued low levels of unemployment, many employers have struggled to fill job vacancies. Meanwhile, 
resources and programs have evolved. This past year, a grant from the Patterson Family Foundation underwrote 
a focused effort in this area. The projects required collaboration with employers, resource partners and the local 
chambers of commerce. 

Reconnecting businesses. A Workforce Expo attracted employers representing roughly 12% of the county's jobs. 
Workforce Industry Roundtables attracted about 100 attendees who were reconnected with about a dozen state 
and local resources. 

Targeting efforts. Data sources were used to identify zip codes where digital advertising would be most effective. It 
also provided insights on the types of want ads being placed, employers searching for workers, skills being sought 
and estimated wages. 

Promoting jobs. Search engine optimization efforts elevated ChooseMiamiCounty.com to a page one on line 
search result improving the visibility of local jobs and opportunities for employment. A series of videos was 
created to promote local industries. Social media was harnessed to promote the variety of available jobs and 
the advantages of working for a Miami County employer. 

Attracting talent. Miami County was selected as a Love, Kansas pilot community. The statewide initiative 
encourages former residents to return to their home state. The chambers of commerce and community organizers 
presented keepsakes to graduating seniors. Websites and digital campaigns were undertaken in Louisburg, Paola, 
Spring Hill and Osawatomie to help reconnect alumni and others. In addition, teen panels provided feedback that 
was shared with community leaders. 

Digital 
Employment Resources 
The department's website offers guidance for both workers 
and employers highlighting resources that help them 
access incentives and programs offered by KansasWorks, 
the Kansas Department of Commerce and other partners. 
During 2024, the Miami County Jobs Facebook group grew 
about 15% from the previous year by adding almost 1,000 
members. 

593% 
Growth 

Digital advertising, 
promoting local events and 

attractions to potential visitors 
outside the county, proved 

highly effective in driving 
traffic to the county's tourism 

website. 

The 2024 campaign generated more than 
6,000 visits, a substantial rise from fewer 

than 1,000 visits recorded during 2023. 

13,000+ 
The county's digital 

workforce campaign 
significantly boosted 
engagement with the 

county's on line resources. 
Digital ads generated 

more than 13,000 visits to 
the website's workforce 
section between April 

and December. 








